WALDEN GALLERIA

BUFFALO, NEW YORK 14225

The dominant retall, dining & entertainment
destination of Western New York.
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WALDEN GALLERIA is the dominant retail, dining

& entertainment destination of Western New York,

offering a powerful collection of upscale brands

and a diverse mix of entertainment, restaurants and

unique to the market retalil.

With 1.6 million square feet of leasable area under

roof, Walden Galleria offers the perfect reprieve from

Buffalo's notorious weather.

Total Sales
Total GLA

U.S. Trade Area
Population

Avg HH Income

$357.3 million

1.6 million sf

2.1 million

$90,156




Walden Galleria is PERFECTLY LOCATED to capture
visitors from the entire Buffalo-Niagara Region. Excellent
visibility from The New York State thruway has made
Walden a destination for tourists and travelers crossing
New York State.

Population and income are evenly distributed throughout

the region with Walden Galleria at the center.
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10 miles 20 miles 30 miles U.S. Trade Total Trade Area

Area (w. Canada)
Population 762,454 1,074,963 1,204,502 2,107,455 7,822,813
Households 398,623 459,946 513,103 891,169 2,936,638
Avg HH Income $87,059  $90,314  $90,323 $90,156 $97,499
HH Income > $75K 40.4% 43.1% 43.4% 43.5%
HH Income > $100K 27.8%  30.0%  30.1% 30.2%
P £ o ey Total Businesses 25316 34,708 38,568 69,638
EE . | Daytime Employment 442,458 571,924 617,024 1,124,798 4,259,992
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*Data not available for Canada




Walden Galleria's UNIQUE TENANT MIX makes it the
top shopping, dining, and entertainment destination of
the Buffalo-Niagara Region.

Retail
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Walden Galleria's UNIQUE TENANT MIX makes it the
top shopping, dining, and entertainment destination of

the Buffalo-Niagara Region.

Marketing events drive thousands of people to the

center on a daily basis and extend dwell time.

Fashion shows, yoga classes, celebrity appearances,
sports viewings and charitable events are just a few
examples of the hundreds of programs that take place

within the social space of Walden Galleria.
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Galleria Dr. :

60 Units

McKesson
Parkway
150+ Units

Pyramid is continually investing in our properties. Two
RESIDENTIAL DEVELOPMENTS will bring over 300

market rate residential units to Walden Galleria.

150 unit McKesson Parkway Residences A\ \ '
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60 unit Residences proposed along Galleria Drive
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TRADE AREA

Walden Galleria's trade area extends
beyond the U.S. border capturing millions
of Canadian shoppers.
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Over 2.1 million people live within Walden Galleria's primary domestic
trade area with an additional 5.7 million Canadians.
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Free WiFi ZIP Codes, collected at the mall, support the Walden Trade Area and
shows the wide catchment area visitors travel from and the strong Canadian

customer base.

WiFi user zip codes from WiFi user zip codes from
Canadian postal codes more than 20 miles away

42% 64%

WALDEN GALLERIA 9 Orchard Park
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